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We asked 1,200 Valentine's Day
celebrators about their upcoming plans.

Numerator's 2022 Valentine's Day survey was fielded between
Wednesday 1/12 and Tuesday 1/18 to 1,175 individuals who plan to

celebrate this upcoming Valentine's Day.
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Valentine's Day celebrators are opening their hearts and their pocketbooks.

Over half of consumers are expecting to make Valentine's Day a shopping holiday, planning to buy gifts for themselves or

others. A third are opting to go out to eat / for drinks and decorate / send cards to commemorate the day.

VALENTINE'S DAY PLANS

52%
36%
33%
29%
Buy gifts (for myself or  Go out to eat/for Decorate/Send Cook at home
others) drinks Valentine's Day cards
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How do you plan to celebrate Valentine's Day this year?

28%

At-home
entertainment

28%

Decorate my home for
Valentine's Day
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Mass and online retailers can expect to capture almost half of all celebrators.

Despite mass retailers' slight edge overall, the online shift is pronounced— all age brackets under-55 list online as the most

probable shopping location this Valentine's Day.

PLANNED VALENTINE'S DAY SHOPPING LOCATIONS

49%

48%
41%

32%

22% 22%

Mass Retailers Online Grocery Stores Dollar Stores Drug Stores Club Stores

<
Numerator 2022 Valentine's Day Survey (n= 1,175) 01/12/2022 - 01/18/2022 & Numerdtor
Where will you buy your Valentine's Day items this year?



Candy, cards & food are expected
in most Valentine's baskets.

Having a ring doesn't necessarily translate
into more sparkly things— gifts such as
jewelry are notably less popular amongst

Married consumers (index 78 vs. average).

Younger shoppers are more likely to opt for
alcohol (index 129), clothes (123), and spa
products (115) than the traditional gifting

options.
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Which items, if any, do you plan to buy for Valentine's Day this year?

VALENTINE'S DAY PLANNED PURCHASES

Candy

Cards

Food
Flowers
Alcohol
Clothes

Spa products

Jewelry
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A 28%
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A Valentine's Day sweet tooth could lead to a spend increase in the candy aisle.

While 2 in 3 Valentine's Day shoppers look to keep their candy spending on par with prior years, 1in 5 are planning to spend
more this year. Almost 2 in 3 expect their total Valentine's spending to fall between $21 - $100.

CANDY SPEND CHANGE V. LAST YEAR EXPECTED VALENTINE'S DAY TOTAL SPEND

35%

30%

m Significantly more

Somewhat more

17%
m About the same 12%

Somewhat less
5%

$20 or less $21- $50 $51- $100 $101- $200 $200 or more

m Significantly less
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How much candy do you expect to purchase this Valentine's Day compared to last year? @
How much do you plan to spend on purchases for Valentine's Day this year?



Inflation is weighing on consumers' hearts this Valentine's Day.

Roughly 3 in 4 Valentine's Day celebrators expect inflation to impact their shopping plans. Seeking out promotions / coupons,

shopping around for the best price, and buying smaller sizes are the main strategies they'll take to combat this impact.

EXPECTED INFLATION IMPACT SHOPPING PLAN CHANGES DUE TO INFLATION

m Significant Impact = Slight Impact = No Impact

Will not change shopping plans [N 22%

26%

Seek out promos or coupons NN 43%

Shop around at different stores [INNENEGEGEGEGEGEGEEEEEEEE 32%

Buy smaller sizes NN 24%

Switch to lower priced brands NG 19%

Avoid some products [IIIEGEGEEEE 18%

Shift to buying in bulk [ 8%

o _ ©
Numer.otor 2022 Volen‘;me s Day Survey (n= 1.,’175) Q'I/T2/2022 - 01/18/2022 o & Numerator
How big of an impact- if any- do you expect inflation to have on your Valentine's Day plans?
What changes- if any— will you make to your Valentine's Day shopping to account for inflation/rising price?



Loving these $
holiday insights?

Reach out to us at hello@numerator.com or
visit our website for the latest research.
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