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Measuring Marijuana



Agenda
• Why are we talking about 

Marijuana?

• What do we know about 
shoppers visiting dispensaries?

• How are traditional product 
categories impacted by 
Marijuana?

• How and why are people 
consuming cannabis?

• Why you should care?



Why does Marijuana matter?
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Legal Cannabis Is a Multi-Billion Dollar Category
Let’s put this in context…

$6.1B

Legal Cannabis
2017 Revenue $9.2B

Diapers
2017 Revenue

It’s projected to be 5x in the next 
decade

$9.2 

$47.3 

2017 2027 Projected

Legal Cannabis, Projected Sales
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https://globenewswire.com/news-release/2018/02/26/1387588/0/en/NEW-REPORT-Worldwide-
spending-on-legal-cannabis-will-reach-57-billion-by-2027.html; Numerator Data Explorer



Gains Are Not Necessarily Due to Legalization 
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Regardless, It Has a Direct Impact on Other 
Categories
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Manufacturers Are Embracing the Trend
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And So Are Retailers: Brick & Mortar and Ecommerce
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What do we know about the shoppers
purchasing marijuana from dispensaries?
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They’re Young, High-Income, Educated, and Urban

GENDER ON TRIP
Male
HHs: 40%, Index: 103

HOUSEHOLD SIZE
1-2 People
HHs: 67%, Index: 113

MARITAL STATUS
Living w/Partner
HHs: 58%, Index: 105

CHILDREN UNDER 17
No Children
HHs: 73%, Index: 110

URBANICITY
Urban
HHs: 31%, Index: 139

EDUCATION
Graduate School
HHs: 32%, Index: 146

ETHNICITY
Asian
HHs: 9%, Index: 131

INCOME
Over $100k
HHs: 32%, Index: 129

AGE
21-34
HHs: 24%, Index: 111

Numerator Shopper Profile Report; Index vs Households living in States where Marijuana is Legal,  
Latest 52 Weeks through 2018.03.25 10



They’re Making Roughly Two Cannabis-Trips Annually

Numerator Shopper Metrics Report; Latest 52 Weeks through 2018.03.25, Legal Dispensary Trips 
Only 11

2.0 
Trips

per Year

$52 
Spend

per Trip

$104 
Annual
Spend

30% 
of Households

Repeating



They’re More Valuable than the Average American

Numerator Shopper Metrics Report; Index vs Households living in States where Marijuana is Legal,  
Latest 52 Weeks through 2018.03.25 12

Dispensary Shoppers spend

+$101
more on Grocery

Dispensary Shoppers spend
+$69

more on Fast Food



Which categories are impacted
by cannabis consumption?
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Impacted Categories: Alcohol, Snacks, Vitamins, etc.

Numerator Shopper Metrics Report; Index vs Households living in States where Marijuana is Legal,  
Latest 52 Weeks through 2018.03.25 14

Households that
have purchased
Legal Cannabis,
spend more in

these categories

Alcohol
+$20

Vitamin
s

+$12

Snacks
+$17

Condiment
s

+$8

Beverag
e

+$17

Candy
+$8



Is Your Category a Complement or a Substitute?

Source: Numerator Custom Survey 15

For Alcoholic Beverage brands, the market-threat is real 

Alcohol Consumption
Of Existing Cannabis Consumers

79%
of Cannabis 
consumers are also 
consuming
Alcoholic Beverages

19% claimed they have reduced 
Beer & Wine consumption over
the past year

Whereas, 25% claimed that 
over the past year they have 
reduced Spirits consumption



Why and how
is cannabis consumed?
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Consumer Intent… Why Mary Jane?

17

Breaking away from stereotypes of teenagers getting high in parks, even 
recreational marijuana is used to relieve stress/pain

Recreational
47%

Medicinal
53%

Cannabis Usage
Current Cannabis Consumers

52%

30%

20%

14%

12%

12%

Relax/Anxiety

Enjoyment

Pain Relief

Other Medical

Sleep

All other

Reason for Recreational Consumption
Current Cannabis Consumers



Medicinal vs. Recreational
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Medicinal Verbatims Recreational Verbatims

Pain and anxiety are the primary symptoms that users are looking to 
relieve irrespective of medicinal or recreational use



Trends: Usually Smoked, Consumed Daily, Not for 
Parties
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Most buy in-store, 
but 30% are likely 

to purchase 
online in the next 

month

2 in 3 prefer 
smoking cannabis 

while the other 
third prefer 

edibles

More than 
half of 

respondents 
consume 
every day

3 in 4 typically 
consume 

cannabis either 
alone or 

with a partner

Bought at
Brick & Mortar

Smoking 
Over Edibles

Daily
Consumption

Not for
Partying



Key Conclusions
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Key Conclusions
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Why are we talking about Marijuana?
• Legal cannabis is a multi-billion dollar category and projected to be 5x 

as big in a decade

What do we know about shoppers visiting dispensaries?
• Dispensary shoppers skew younger, high income, well educated, urban 

and without children and are extremely valuable shoppers in the 
marketplace

How are traditional product categories impacted?
• Dispensary shoppers spend more than the average shopper on key 

categories such as alcohol, snacks, and vitamins

How and why are people consuming cannabis?
• Cannabis is consumed daily and either alone or with a partner and 

almost equally used for medical purposes and recreationally

Why you should care?
• Consumers claim they will change their consumption behaviors in 

alcohol. It is imperative to understand how this will affect your 
category



Will your category rise with the tide?
or

Get dragged down with the increased 
proliferation

and consumption of legal marijuana?
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Next Steps for Numerator Partners
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CATEGORY DEEP DIVE
• How do dispensary shoppers purchase my 

category?
• Is my category at risk?
• Is my category a substitute or complement?
CHANNEL DEEP DIVE
• What channels are affected? 
• How important are these channels to my 

category?
UNDERSTANDING THE WHY?
• How are my shoppers consuming marijuana?
• Do they intend to purchase my category less?
• Do they view my category as a substitute or 

complement?

Consider checking out the

Dispensary Shopper 
People Group 

on the
Numerator Insights

platform
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Learn how your consumer’s behavior is shifting
hello@numerator.com

http://numerator.com

